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The world faces increasing conflicts and gaps due to growing inequality,
polarization, lack of perspective, unengaged citizens and climate pressure.

In 2023:

Global military spending hit a record of $2.2 trillion

I in 6 people were exposed to conflict

Youth unemployment was 13.3%,

Only 15% of the SDG targets were on track

The hottest year ever was recorded

High-income countries comprised 16% of the global population, but produced
31 percent of all GHG emissions

Almost 3 Iin 4 people lived under authoritarian regimes

Only 2.1% of people lived in countries with an open civic space
I In 3 women experienced physical or sexual violence

At the current pace, gender parity will take 131 years to achieve

As with most crises, its the world's poorest countries that are getting hit the
hardest.



It takes YOU

1o ACT!



. Our VISION
We believe that everyone has a talent.
MasterPeace envisions a world where everyone uses their talent to take action towards creating

a more peaceful, inclusive & sustainable world.

Our MISSION
To connect, support and strengthen CSOs for more social impact
AND
to share and scale innovative best practices to engage, connect and empower young people
locally to use their talents for a peaceful, inclusive & sustainable future

Our CORE VALUES
Positivity | impartiality | co-creation |"walk the talk”
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Our theory of change

1.  We use the power of the arts to engage youngsters, to grow self-esteem, help in
reconciliation and to connect with our values and talents.

2.  We facilitate dialogue to connect to "the other” and to include all stakeholders in the local
ecosystem, including the public and private sector.

5. We empower youth on a local and regional level.

ENGAGE () CONNECT (WE) EMPOWER (US)



New Worldview

Introduction to a new way of thinking about what our world needs and why we
should care. Link to Doughnut Economics: materials based on the 7 ways to think
like a 21st century economist.
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Design your Future: Design your Future:
City Perspective Business Perspective

Youth investigate the current state of Youth analyse the role of business in
their city regarding ecological and social facing the current ecological and social
challenges. And they come up with ideas challenges. And they create (positive)
to tackle these challenges on a local advices how the design of business can
level. support this role.

Overview Materials

Link to Doughnut Economics: materials Link to Doughnut Economics: materials
based on unrolling the doughnut and based on doughnut design for business
city portraits. tools.

Empower

MASTERPEACE | DOUGHNUT ECONOMICS MATERIALS | PRESENTATION



MasterPeace Learnin
Environment (Moodle

E-LEARNING: INTRODUCTION

TO DOUGHNUT ECONOMICS
AND CITY PERSPECTIVE FOR
EDUCATORS

E-LEARNING: INTRODUCTION
TO DOUGHNUT ECONOMICS
AND BUSINESS PERSPECTIVE
FOREDUCATORS

MASTERPEACE | DOUGHNUT ECONOMICS MATERIALS | PRESENTATION



Albeda College - the Netherlands

Collaboration Module van de Toekomst
Business Perspective: Pilot with 71 studen
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MASTERPEACE | DOUGHNUT ECONOMICS MATERIALS | PRESENTATION



DESIGN ‘MO

Week 1
|| New worldview

Seven ways to think like a
21st century economist
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Week 5
Week 6 =_—
| Design your future
Deep Design
q/ é & Business Scan

Weeklo CHALLENGE
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What do donuts have to do with
economics??
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DOUGHNUT
ECONOMIC

Seven Ways o Think LEe 3

31 s1-Coniury Ecanorm:dss

KATE RAWORTH

3. a mirror for
humanity:

Showing a world
perilously out of
balance.

So how can we
design economies
to come back into

the space of the
Doughnut?

What is Doughnut Economics?

1. a goal for the $1l;a~ 2. a compass for
21st century: human prosperity:

“To meet the
needs of all
people within the
means of the
living planet”

Based on the social
priorities of the UN
Sustainable Goals and the
nine planetary boundaries
of Earth Systems Science.

4. Seven ways to think like a
21°' century economist:
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Think about the outer boundary of
the Doughnut - the space of
ecological overshoot - and write a
natural place you love and hope

to never lose. ’ ’
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Think about the iInner boundary of the
Doughnut and the hole In the middle- the
space of soclal shortfall - and write
something that enabled you to be here
today that you are grateful for, that

others might not have. ’ ’
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Karin Rozema

karin@masterpeace.org
06 33053410

Website
WWW.mosterpeoce.org

Adres
Joseph Haydnlaan 2q, Utrecht







